


This presentation may contain certain forward-looking statements and information relating to the Company that reflect the current views and/or expectations of the Company and

its management with respect to its performance, business and future events. Forward looking statements include, without limitation, any statement that may predict, forecast,

indicate or imply future results, performance or achievements, and may contain words like “believe,” “anticipate,” “expect,” “envisages,” “will likely result,” or any other words or

phrases of similar meaning. Such statements are subject to a number of risks, uncertainties and assumptions. We caution you that a number of important factors could cause actual

results to differ materially from the plans, objectives, expectations, estimates and intentions expressed in this presentation and in oral statements made by authorized officers of the

Company.

Readers are cautioned not to place undue reliance on these forward-looking statements, which speak only as of their dates. Risks and uncertainties include, but are not limited to:

risks related to the impact of the COVID-19 global pandemic, such as the scope and duration of the outbreak, government actions and restrictive measures implemented in

response, material delays, supply chain disruptions and other impacts to the business, or on the Company’s ability to execute business continuity plans as a result of the COVID-19

pandemic, economic factors, such as interest rate and currency exchange rate fluctuations; competition, including technological advances, new products attained by competitors;

challenges inherent in new product development; the ability of the Company to successfully execute strategic plans; the impact of business combinations and divestitures;

manufacturing difficulties or delays, internally or within the supply chain; significant adverse litigation or government action, including related to product liability claims; changes to

applicable laws and regulations, including tax laws; changes in behavior and spending patterns of purchasers of products and services; financial instability of international

economies and legal systems and sovereign risk.

A further list and descriptions of these risks, uncertainties and other factors can be found within the Company’s related filings with the Bolsa Mexicana de Valores. Any forward-looking

statement made in this release speaks only as of the date of this release. The Company undertakes no obligation to update or revise any forward-looking statements, whether as a

result of new information, future events or otherwise.













Net Sales in MXN billion EBITDA in MXN billion



Free Cash Flow in MXN billion, Dividend per Share in MXN









15. 0%

16. 0%

17. 0%

18. 0%

19. 0%

20. 0%

21. 0%

22. 0%

23. 0%

24. 0%

25. 0%

1

101

201

301

401

501

601

701

801

901











Superior Product Innovation 
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15.9%

5.6%

23.7%

117 / 95*

2,404 MM

73%

92%

660.1

0.66

+17 / -5*

+81.6%   

+78.1%  

+245bps  

Exceeded targetIn-line with targetBelow target

+68.1%   

* Excluding

Argentina

64.3% +184bps  









Leads the world hydration trend

8 ions, no sugar, no calories

•

Q1 2024

As of 2023, sales figures expressed in LFL terms. YTD growth in 2024.

Q2 2024

2018 2019 2020 2021 2022 2023 2024

Q3 2024



Tukol #2 cough segment

XL3 (MX) #2 flu segment

Next Global C&C Brand

•
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Q2 2024

As of 2023, sales figures expressed in LFL terms. YTD growth in 2024.
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Q3 2024



Tafirol (Arg) #1 OTC brand

Alliviax (Mx) #3 Analgesics brand

Xray (Col) #3 Analgesis brand

•

As of 2023, sales figures expressed in LFL terms. YTD growth in 2024.

2018 2019 2020 2021 2022 2023 2024
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Leads the natural products trend

100% sustainably-sourced packaging

•

•

Q1 2024

Q2 2024

As of 2023, sales figures expressed in LFL terms. YTD growth in 2024.

Q3 2024



Nikzon hemorriod leader in Latam

QG5 #3 in pain and bloating segment

•

As of 2023, sales figures expressed in LFL terms. YTD growth in 2024.
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Q2 2024
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Q3 2024



Silka + Unesia #1 (Latam) footcare OTC

Lomecan #1 (Arg) and #2 (Mx)

•

As of 2023, sales figures expressed in LFL terms. YTD growth in 2024.

Q1 2024

Q2 2024
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Q3 2024
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Q2 2024

As of 2023, sales figures expressed in LFL terms. YTD growth in 2024.
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As of 2023, sales figures expressed in LFL terms. YTD growth in 2024.

2018 2019 2020 2021 2022 2023 2024

Q3 2024







RENEWAL OF FREQUENT ISSUER PROGRAM

“Certificados Bursátiles”

Short Term and Long Term

Mexican Pesos, UDIs or Dollars

“F1+(mex)” Fitch Ratings

“HR+1” HR Ratings

AA+ Long Term

5 years

Unsecured






