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GLOBAL OTC
MARKET SIZE

Consumer Health
US$206.5 billion

Source Euromonitor

Vitamins and Weight

Dietary
Supplements

US$84.4 billion

Management
US$14.3 billion

Sports Nutrition

US$8.9 billion




POPULATION PYRAMID
OF MEXICO
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2050:
Population 156,101,000
[ ,_‘__[:I__I_l |
2 0 2
2100:
Population 139,794,000
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POPULATION PYRAMID

OF USA
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1950:
Population 157,813,000

2000:
Population 284,594,000
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2050:
Population 400,853,000
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2100:
Population 462,069,000
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POPULATION PYRAMID
OF LATAM
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2050:
Population 781,566,000

2100:
Population 736,228,000




HEALTH CARE ENVIRONMENT

OVER THE NEXT 10 YEARS
In the past... In the future...

Health care system leaves many & r : _
Newly-insured lives & new funding sources

Fee-for-service physician models Providers as critical players in new ways

HELDE O EEER R EL (R o Focus on low-cost, high-quality solutions

Brand-to-generic shift to a digital

Specialty pharmacy growth accelerates

society

Start of transition to a digital

New tech-driven delivery methods

society

Source Euromonitor



KEY TRANSITIONS IMPACTING HEALTH
& WELLNESS ALREADY SEEN IN STORES

Source Euromonitor

Prevention &
Maintenance vs. Healthcare Reform

Acute :I're'atment

o pOCTOR ON PREME;

Automation in
Diagnostics

a prascription due for
reA. Reply REFILL 1o refil
i | by text. Txt STOP to qud
- HELR for Info

Rite Aid, Waltham Walgreens Mobile (e




THE FOUNDATION FOR INNOVATION
IN CONSUMER HEALTH

Creative
Sources

¢ Formulation

Driving Forces

e Consumer Trends
e Demographics
* Retail Landscape

New Product

e Delivery Mechanism
 Packaging

e Labelling

* Positioning

* Pricing

Development

e Economic
Conditions

 Regulations

Source Euromonitor



OVERVIEW OF THE KEY FORCES
THAT DRIVE INNOVATION

Retail Landscape

MMarket maturity

AExpanding international reach
of branded products

Demographics

Mgeing of global population

Alncreased incidence of chronic
illnesses

Consumer Trends

AFast-paced lifestyles

Ahwareness of health and
wellness

Ancreased popularity of
private label and generic
drugs

AGrowing non-store retailing
channel sales

Aeightened awareness of
physiological differences by
demographic

APreventive health concerns
AGreater health literacy
AFocus on physical appearance

AOverindulgence in unhealthy
habits

Requlations
AOTC switches

Economic Conditions
AEconomic volatility by region

Source Euromonitor

and country
Ancrease in disposable income
and middle-class populations
Ancome inequality,
unemployment and poverty
rates

APackaging and labelling
requirements

AModern scientific studies and
findings
APrice controls



NORTH AMERICA
INNOVATION TRENDS

Culterelle Probiotic

. _ _ . _ _ Chewables
AThe increasingly competitive retail environment . ACompany: i-Health Inc
. . [ Diesve Hearn SSANIGRKEEUS
has producers exploring more niche and I e S e
. chewable probiotic supplement
specialised markets. | that helps with digestive

discomfort.

Alleradd

AConsumer-centric innovation drives enjoyable R ACompany: Alleradd
i atat AMarket: US

formats, value-added formulations and -3+ ADescription: A combination
o dietary supplement that boosts

. . : energy, enhances memory and
convenient packaglng. N : increases focus.

Nutraliquids

AA move from energy supplements to study and ACompany: EHouse Global Inc
o N R IWENCHS
focus aids is exemplified by Alleradd and ADescription: A line of 16 different

— tritional supplements in liquid
L= sachets made with natural and
gluten-free ingredients.

Studdy Buddy.

Source Euromonitor
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LATIN AMERICA
INNOVATION TRENDS

Redoxitos

ACompany: Bayer AG

AMarket: Brazil

ADescription: The first chewable
vitamin C tablet marketed
specifically for children.
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Top Latin American Consumer Health
Markets by Retail Value Sales 2013

4
4

0,
10,000 5% NewEra Movility
8 000 ® 2% :
, . = ACompany: Nutrisa SA de CV
6,000 15% % AMarket: Mexico
10% o ADescription: A combination dietary
4,000 59 'Y supplement for women with
® o9 collagen, as well as ginger for a

2,000 . 0% > boost of energy.

0 | | N Em

Brazili Mexico Vene- Colombia Peru
zuela Total Magnesiano Stress

B Retail value sales 2013 @ Retail value sales growth 2012-2013 5 ACompany: Eurostaga SA
e AMarket: Ecuador

~ ADescription: A mineral supplement
with magnesium and vitamin B in
single-dose sachets that promotes
stress relief.

Source Euromonitor



AOTC switches are an important part of new product development in consumer health as they expand OTC
access to new APIs and therapeutic areas.

AWhile it varies by geography, many regulatory agencies are increasingly receptive to switches as a way to
Increase access to medications and shift expenses to consumers to reduce healthcare costs.

Nasonex

ACompany: Merck & Co

AMarket: Norway

AMometasone furoate
monohydrate 5mcg

ADescription: An allergy
treatment in a nasal spray
format that provides 24-

hour relief from symptoms.

Oxytrol for Women

ACompany: Actavis Inc

AMarket: US

AOxybutynin 3.9mg

ADescription: An
incontinence treatment for
overactive bladder that
comes in a transdermal
patch.

Nasacort Allergy 24hr

ACompany: Sanofi

AMarket: US

ATriamcinolone Acetone
55mcg

ADescription: An allergy
treatment in a nasal spray
format that provides 24-

hour relief from symptoms.

Top Global OTC Switches in 2013

Source Euromonitor

Nexium Control

ACompany: Pfizer Inc

AMarket: EU

AEsomeprazole 20mg

ADescription: A proton pump
inhibitor that provides relief
from indigestion and acid-
related conditions.



