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GENOMMA LAB INTERNACIONAL ANNOUNCES FOURTH QUARTER AND 

FULL YEAR 2009 RESULTS 
Mexico City, Mexico – February 24, 2010  

 
Genomma Lab Internacional, S.A.B. de C.V.  (BMV: LAB) (“Genomma Lab” or “the 
Company”), announced today its results for the fourth quarter and full year periods ended 
December 31, 2009.  All figures included herein were prepared in accordance with Mexican GAAP; 
figures are stated in nominal Mexican pesos. Also, the following consolidated figures show the 
Company’s Spanish operations reclassified as discontinued operations according to Mexican GAAP. 
 
 

4Q09 Highlights (vs. 4Q08) 
 

 Net Sales for the quarter reached Ps. 1,666.4 million, an increase of 122.4%.  

 EBITDA1 increased 139.3%, to Ps. 507.6 million. This represents a 30.5% margin during 
the fourth quarter. 

 Earnings per Share2 increased 49.0%, to Ps. 1.44. 

 International Net Sales rose 84.7%, to Ps. 190.8 million. 

 During the fourth quarter, Genomma Lab successfully launched 11 products under 6 
existing brands (Base Brands3 and Prior Year Launches4) as part of its line extension 
strategy. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

                                                           
1 EBITDA is calculated by adding pre-operative expenses, depreciation and amortization to the operating income. 
2 Earnings per share are for the last 12 months and were calculated using the weighted average of shares outstanding for the period. 
3 As defined below. 
4 As defined below. 
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Full Year 09 Highlights (vs. 08) 
 

 Net Sales reached Ps. 4,424.7 million, an increase of 68.3%.  

 EBITDA5 increased 65.5%, to Ps. 1,143.6 million. This represents a 25.8% margin during 
the period. 

 Earnings per Share6 increased 34.6% to Ps. 1.44 during 2009. 

 International Net Sales rose 183.0%, to Ps. 618.4 million. 

 Consolidated Net Income increased 48.2% to Ps. 760.0 million. 

 During 2009, Genomma Lab successfully launched 25 products under 15 existing 
brands (Base Brands7 and Prior Year Launches8) as part of its line extension strategy. 

 The Company also launched 216 products under 13 New Brands9, as part of its new 
product launch plan during the year. 

 

 
Comments from the Chairman and CEO 

Mr. Rodrigo Herrera, Chairman and Chief Executive Officer, stated: “We are excited to report 
Genomma Lab’s fourth quarter 2009 results, which once again show remarkable growth as well as 
profitability. During this period we saw that the public demand for our products not only remained 
strong, but increased significantly. Fourth quarter 2009 sales are solid proof that the Company’s 
business model and advertising strategies continue to be successful. We are very pleased to have 
ended such an economically challenging year in a positive manner, increasing our sales and 
profitability and increasing, as a result, our shareholder value. 

We are especially optimistic about Genomma Lab’s entrance into the North American and 
Brazilian markets. Through these new ventures we continue to expand our international presence; 
as we have mentioned before, these two markets represent an important opportunity for the 
Company. We are confident that our business model will be as successful in these countries as it 
has been in Mexico and other countries in Latin America.  

Despite the outstanding results obtained during the fourth quarter of 2009, we reiterate our 
issued guidance with a Net Sales growth between 42% and 45% and an EBITDA margin between 
25% and 26% for 2010. 

 

 

                                                           
5
 EBITDA is calculated by adding pre-operative expenses, depreciation and amortization to the operating income. 

6
 Earnings per share are for the last 12 months and were calculated using the weighted average of shares outstanding for the period. 

7
 As defined below. 

8
 As defined below. 

9
 As defined below. 
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In conclusion, it is important to recognize the challenging economic environment we are emerging 
from. However, we are proud to see that not only has the Company overcome this situation, but 
has also grown significantly throughout its duration. We will remain cautious until the effects of 
these economic conditions have ended while we continue to develop and launch innovative 
products under premium brands, aiming to drive growth in revenues, earnings and cash 
generation. 

Consolidated Results of Operations for the Fourth Quarter and Full Year 2009 

The following table shows our condensed and consolidated results of operations, in millions of 
pesos (except share and per-share data), the margin for each concept, as a percentage of Net 
Sales, as well as the variation in terms of percentage for the quarter and  full year periods ended 
December 31, 2009 compared to the same period in 2008:  

For the quarter and full year periods ended December 31, 2009 and 2008 

(In millions of current Mexican pesos) 

 

 
1EBITDA is calculated by adding pre-operative expenses, depreciation and amortization to the operating income. Out of the Ps. 26.6 
million that were considered as pre operative expenses only 6.3 million were capitalized on 4Q09 according to International Financial 
Rules and Mexican GAAP 
2Earnings per share are for the last 12 months and were calculated using the weighted average of shares outstanding for the period. 
The total number of shares outstanding as of December 31, 2009 totaled 526,474,713. 

 

Net Sales rose 122.4% to Ps. 1,666.4 million in the fourth quarter of 2009, from Ps. 749.2 million 
in the fourth quarter of 2008. This increase resulted from the combination of the following: i) an 
83.1% increase (Ps. 504.1 million) from Base Brands in Mexico, to Ps. 1,110.8 million, including line 
extensions on these brands; ii) a 98.6% increase (Ps. 38.6 million) due to the full year effect of 
Prior Year Launches in Mexico, including recent line extensions on these brands launched during 
2008 to reach Ps. 77.8 million; iii) Ps. 286.9 million in the fourth quarter of 2009 from New Brands 
in Mexico due to the launch of 216 new products under 13 New Brands during the year; and iv) an 
84.7% increase (Ps. 87.5 million) in International operations to Ps. 190.8 million. 
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We classify Net Sales by brands in the following manner:  

 

1) Base Brands were launched at least two years prior to the last fiscal year (2007, 2006, 
2005, etc),  

2) Prior Year Launches were brands launched during the prior fiscal year (2008),  

3) New Brands were launched in the current fiscal year (2009), and 

4) International refers to Net Sales from our international operations. 

 

Net Sales for the Full Year rose 68.3% to Ps. 4,424.7 million for 2009 from Ps. 2,629.4 million for 
2008. This increase resulted from the combination of the following: i) 19.8% (Ps. 454.2 million) 
from Base Brands in Mexico to Ps. 2,750.7 million, including line extensions on these brands, ii) 
109.7% (Ps. 125.5 million) due to the full year effect of Prior Year Launches in Mexico, including 
recent line extensions on these brands launches during 2008, to reach Ps. 239.9 million, iii) Ps. 
815.6 million in 2009 from New Brands in Mexico due to the launch of 216 new products under 13 
New Brands throughout the year, and iv) a 183.0% increase (Ps. 399.9 million) in our International 
operations to Ps. 618.4 million.   

The following tables show Net Sales for 2009 and 2008 detailed by brand: 

 (In millions of Pesos) 
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Gross Profit increased 120.2% to Ps. 1,201.4 million in the fourth quarter 2009 compared to Ps. 
545.5 million during the fourth quarter of 2008. Gross Margin decreased 0.7 percentage points, as 
a percentage of Net Sales, to 72.1% in the fourth quarter of 2009, compared to 72.8% for the same 
period of 2008. This decrease was primarily attributable to a higher cost of goods sold as a 
percentage of Net Sales in our Primer Nivel Por Tu Salud product portfolio. This was partially offset 
by a change in the sales mix, with an increasing presence in our OTC products which have a lower 
cost of goods sold as a percentage of Net Sales.  

Gross Profit for the Full Year increased by 62.0% to Ps. 3,187.1 million for 2009 compared to Ps. 
1,967.2 million for 2008. 

 

Selling, General and Administrative Expenses , as a percentage of Net Sales, decreased 
2.5 percentage points to 42.8% in the fourth quarter of 2009 from 45.3% in the fourth quarter of 
2008. This decrease was mainly due to economies of scale achieved by the strong increase in sales 
during the period. This decline was partially offset by higher advertising as a percentage of Net 
Sales mainly in our Primer Nivel por tu Salud product portfolio as well as in other new product 
launches. 

Selling, General and Administrative Expenses for the Full Year, as a percentage of net sales, 
decreased 1.9 percentage points to 47.3% for 2009 from 49.2% for 2008.  

 

EBITDA increased 139.3% to Ps. 507.6 million in the fourth quarter of 2009, compared to Ps. 
212.1 million in the fourth quarter of 2008. The EBITDA margin increased 2.1 percentage points as 
a percentage of Net Sales to 30.5% for the fourth quarter of 2009 from 28.3% for the fourth 
quarter of 2008. The EBITDA margin increase was primarily due to a decline in the Selling, General 
and Administrative Expenses as a percentage of Net Sales, which was partially offset by a higher 
cost of goods sold as a percentage of Net Sales, for the aforementioned reasons.  

EBITDA for the Full Year increased 65.5% to Ps. 1,143.6 million for 2009 compared to Ps. 691.1 
million for 2008. 

 

 

 

 

 

 

 

 



 

 6 

 

EBITDA Reconciliation 

For the fourth quarter and full year period ended on December 31, 2009 and 2008 

(In millions of current Mexican pesos) 

 
 

 

Operating Income increased 136.7% to Ps. 487.9 million in the fourth quarter of 2009 
compared to Ps. 206.2 million in the fourth quarter of 2008. Operating margin increased 1.8 
percentage points, as a percentage of Net Sales, to 29.3%, compared to 27.5% for same period in 
2008. This increase was primarily due to the aforementioned decreases in Selling, General and 
Administrative expenses as a percentage of Net Sales, in addition to a decrease in Amortization 
due to the reclassification of pre-operating expenses from Colombia which were initially 
capitalized and amortized accordingly.  

Operating Income for the Full Year increased 62.1% to Ps. 1,090.7 million for 2009 compared to 
672.7 million for 2008. 

 

Comprehensive Financing Cost was Ps. 14.2 million for the fourth quarter of 2009, which 
represented an increase of Ps. 64.8 million compared to the Ps. 50.6 million financing income 
reported for the fourth quarter of 2008. The increase was primarily a result of: i) lower interest 
income, to Ps. 3.9 million for the fourth quarter of 2009 from Ps. 18.1 million in the same period of 
2008, primarily due to higher average cash balances in 2008 and a decrease in interest rate 
received from bank accounts in pesos as well as in dollars, ii) an increase in the monetary position 
gain to Ps. 3.1 million in the fourth quarter of 2009, compared to a Ps. 1.5 million loss for the 
fourth quarter of 2008; iii) a foreign exchange loss of Ps. 16.1 million in the fourth quarter of 2009, 
from a Ps. 41.0 million gain during the same period of 2008, primarily due to the depreciation of 
U.S. dollar balances versus the Mexican peso for the period; iv) an increase in financial expenses of 
Ps. 0.1 million to Ps. 6.1 million during the fourth quarter of 2009 from Ps. 6.0 million during the 
same period of 2008; and v) an increase of Ps. 2.2 million from the effects of the exchange rate in 
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foreign operations, to a Ps. 1.1 million gain in the fourth quarter of 2009 from a loss of Ps. 1.1 
million during the same period of 2008, due to the appreciation of the currencies in our operations 
during the corresponding periods. As of December 31, 2009, the Company maintained a U.S. dollar 
cash position of US$ 20.5 million.  

Comprehensive Financing Cost for the Full Year represented Ps. 13.3 million in 2009, which was an 
increase of Ps. 75.2 million compared to the gain of Ps. 61.9 million reported for the same period 
in 2008. 

As of December 31, 2009, Genomma Lab had a total cash position, held in dollars and pesos, of Ps. 
1,059.4 million.  
 

Consolidated Net Income increased 95.1% to Ps. 376.1 million in the fourth quarter of 2009 
compared to Ps. 192.7 million in the fourth quarter of 2008. Consolidated Net Income, as a 
percentage of sales, decreased 3.1 percentage points to 22.6% in the fourth quarter of 2009 
compared to 25.7% in the same period of 2008. 

Consolidated Net Income for the Full Year increased 48.2% to Ps. 760.0 million for 2009 from Ps. 
512.8 million reported for 2008. Consolidated Net Income, as a percentage of net sales, decreased 
2.3 percentage points to 17.2% for 2009 from 19.5% for 2008.  

 

Balance Sheet  
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Cash and Equivalents decreased 17.9% (Ps. 231.7 million) to Ps. 1,059.4 million on 
December 31 2009, compared to Ps. 1,291.0 million on December 31, 2008. This decrease was 
mainly due to cash consumption related to: I) working capital in the amount of Ps. 765.7 million; ii) 
acquisitions during 2009 for a total of Ps. 466.0 million, of which Ps. 303.3 million have been paid; 
iii) the transfer of funds to the stock repurchase program in the amount of Ps. 20.0 million; iv) 
funding for the Employee Compensation Program in the amount of Ps. 40.0 million and v) Ps. 
178.3 million of capital expenses mainly allocated for the recording studios. This consumption was 
partially offset by the Company’s cash generation of the last twelve months.  

 

Trade Receivables increased 94.1% (Ps. 648.0 million) to Ps. 1,336.9 million on December 31, 
2009 from Ps. 688.9 million on December 31, 2008. Days of Trade Receivables increased 15 days, 
to 109 days on December 31, 2009 from 94 days on December 31, 2008. This increase came as a 
result of the Company`s substantial growth during the period. The collection cycle during the 
period is in line with the terms agreed with our clients. 

 

Inventories increased 54.6% (Ps. 222.4 million) to Ps. 630.1 million on December 31, 2009 from 
Ps. 407.7 million on December 31, 2008. Days of Inventories decreased 39 days, to 183 days on 
December 31, 2009 from 222 days on December 31, 2008. This decrease was mainly attributable 
to higher than expected sales during the period, and was partially offset by an inventory buildup 
for the Brazilian and US operations. 

 

Suppliers increased 57.6% (Ps. 217.1 million) to Ps. 594.3 million on December 31, 2009, from 
Ps. 377.2 million on December 31, 2008. Days of Suppliers decreased 32 days, to 173 days on 
December 31, 2009 from 205 days on December 31, 2008. This change was mainly due to the 
Company standardizing relations with its suppliers.  

  

Cash Conversion Cycle reached 119 days, which is in line with the Company`s corporate 
target of 120 days. 

  

Other Current Assets increased 64.8% (Ps. 133.9 million) to Ps. 340.6 million on December 
31, 2009 from Ps. 206.6 million on December 31, 2008. This increase was mainly attributable to: i) 
an increase in receivable taxes due to pending VAT tax refunds; and ii) prepaid advertising. 
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Other Current Liabilities increased 252.6% (Ps. 338.9 million) to Ps. 473.0 million on 
December 31, 2009 from Ps. 134.1 million on December 31, 2008. This increase was attributable 
mainly to an increase in income taxes payable combined with an increase in other creditors due to 
higher standard operating expenses.  

 

During the fourth quarter of 2009, cash flow from operations and cash on hand was sufficient to 
meet the Company’s liquidity requirements. 

Operations Summary  
 

Net Sales for the Fourth quarter 

For the fourth quarter of 2009, Net Sales of OTC pharmaceutical products increased 149.8%10
 

compared to the fourth quarter of 2008. During the fourth quarter of 2009, the Company 
launched 1 new OTC product. 

For the year 2009, sales of OTC pharmaceutical products increased 48.2%11 compared to 2008. 

Net sales of personal care products increased 68.7%12 for the fourth quarter of 2009 compared to 
the fourth quarter of 2008. During the fourth quarter of 2009 the Company launched 10 new 
personal care products. 

Sales of personal care products increased 36.4%13 for 2009, compared to 2008. 

During the fourth quarter of 2009 the Company launched 35 new generic pharmaceutical 
products. 

Net sales in international operations increased 84.7% to Ps. 190.8 million for the fourth quarter of 
2009 compared to Ps. 103.3 million for the same period in 2008. This increase was due to a strong 
growth in our Latin American operations, mainly driven by sales from the Argentine and 
Colombian operations. 

Net sales in International operations increased 183.0% for the Full Year 2009 to Ps. 618.4 million 
compared to Ps. 218.5 million for the same period in 2008. 

 

                                                           
10

 Includes only OTC pharmaceutical products in Mexico. 
11

 Includes only OTC pharmaceutical products in Mexico. 
12

 Includes only personal care products in Mexico. 
13

 Includes only personal care products in Mexico. 
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New Products Launches and Line Extensions 

During 2009, Genomma Lab launched 25 line extensions of Base Brands and Prior Year Launches; 
and 216 new products under 13 New Brands; among these were:  

 

Bio-Nrgy is a line extension of our analgesics brand Bio-electro  consisting of OTC 
tablets that help eliminate headaches and migraines without causing drowsiness or fatigue. 
Its formula is based on Paracetamol and Caffeine.    
 

Bio-Dual is also a line extension of our analgesics brand Bio-electro  consisting of OTC 
tablets that help eliminate headaches and migraines with a sleep aid due to its formula based 
on Paracetamol and Difenhidramina.    
 

Tío Nacho - Aclarante is a brand purchased in 2008 for its top of mind recognition in 
the shampoo category. Its chamomile formula restores and lightens hair. 

Other Events 

 

 On December 22, 2009, the Company released its 2010 earnings guidance, expecting 
net sales growth in the range of 42% to 45% for the full year of 2010, excluding 
possible acquisitions, and an EBITDA margin between 25.0% and 26.0%, from 2009 
year-end results.  
 

 During the fourth quarter of 2009 the improvement in the liquidity of the stock was 
mainly driven by: i) a broader base of investors; ii) a solid financial performance; iii) a 
continuous growth above expectations; iv) an increase in the free float reaching 32.3% 
of total shares outstanding; and v) the support of UBS as a market maker to increase 
de number of transactions and to diminish the buy/sell differential. As a result of the 
above, the Company`s stock has moved from the 48th position14 to the 28th position of 
the Mexican Stock Exchange liquidity index in only 12 months. 

 

 The Company has decided to acquire its own corporate headquarters to fulfill the 
needs of its employees. The new facilities will include 6,000 m2 with a transaction cost 
of US. 11.25 million and will be located in Mexico City in the Santa Fe area. 

 

                                                           
14

 Excluding Naftrac, Ilctrac and C.  
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Company Description 

 

Genomma Lab Internacional, S.A.B. de C.V. is one of the fastest growing pharmaceutical and 
personal care products companies in Mexico. Genomma Lab develops, sells and markets a broad 
range of premium branded products, many of which are leaders in the categories in which they 
compete in terms of sales and market share. Genomma Lab counts with a combination of a 
successful new products development process, a consumer-oriented marketing, a broad retail 
distribution network and a low-cost, highly flexible operating model.  

Genomma Lab’s shares are listed on the Mexican Stock Exchange under the ticker symbol “LAB.B” 
(Bloomberg: labb.mx). 

 

Note on Forward-Looking Statements 

 

This report may contain certain forward-looking statements and information relating to the Company that reflects the 
current views and/or expectations of the Company and its management with respect to its performance, business and future 
events. Forward looking statements include, without limitation, any statement that may predict, forecast, indicate or imply 
future results, performance or achievements, and may contain words like “believe,” “anticipate,” “expect,” “envisages,” “will 
likely result,” or any other words or phrases of similar meaning. Such statements are subject to a number of risks, 
uncertainties and assumptions. We caution you that a number of important factors could cause actual results to differ 
materially from the plans, objectives, expectations, estimates and intentions expressed in this presentation and in oral 
statements made by authorized officers of the Company. Readers are cautioned not to place undue reliance on these 
forward-looking statements, which speak only as of their dates. The Company undertakes no obligation to update or revise 
any forward-looking statements, whether as a result of new information, future events or otherwise. 
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Income Statement 
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Balance Sheet  
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Cash Flow Statement 

 

 

  


